
 

 

 

 
 

 
RESEARCH QUESTIONS 

Do feelings of authenticity and enhancement 
motivation interact to predict the frequency and 
outcomes of gambling? 
 
PURPOSE 

Research typically shows that feeling authentic while 
performing activities is related to enhanced well-
being. However, feeling authentic while engaging in 
addictive behaviours such as gambling may prolong 
the addictive behaviours. People who “feel real” while 
gambling may be at a higher risk of developing a 
gambling disorder because they feel that gambling 
offers a forum to express their “true personality.” 
Another possibly problematic personality 
characteristic in terms of problem gambling is 
enhancement-motivation. Gamblers who are highly 
motivated to enhance positive emotions and who also 
feel authentic while gambling may be at particularly 
high risk of developing a gambling problem. This 
study tested the influence of authenticity and 
enhancement motivation (i.e., gambling to enhance 
positive emotions) on gambling frequency and 
gambling outcomes. 
 
HYPOTHESIS 

None stated. 
 
PARTICIPANTS 

Participants were 61 individuals who had bet on 
sports in the past year (90% = male, average age = 
35 years). Participants were recruited from a sports 
bar. 
 
PROCEDURE  

Participants completed a pencil-and-paper 
questionnaire measuring authenticity, motivation for 
gambling, and problematic gambling behaviour and 
outcomes. Participants were recruited before and 
during a National Hockey League playoff game. 
Participants received a $5 gift card for the sports bar 
for taking part. 
 
MAIN OUTCOME MEASURES 

 
 
Four items were used to measure feelings of 
authenticity during sports betting. These items 
included “I feel very comfortable with myself when I 
bet on sports.” A slightly modified version of the 
Gambling Motives Questionnaire was use to assess 
participants’ motivation for betting on sports. Items 
included “I bet on sports because it is exciting.” 
Gambling behaviour was assessed using three items: 
frequency of sports betting, biggest win from sports 
betting, and biggest loss from sports betting. 
 
KEY RESULTS 

Participants who felt more authentic when betting on 
sports were likely to have enhancement motives for 
gambling. In other words, they tended to gamble 
because gambling enhanced their positive emotions. 
Authenticity and enhancement motivation predicted 
gambling frequency such that participants who felt 
more authentic while gambling reported gambling 
more often and participants who had enhancement 
motives for gambling gambled more often. 
Authenticity and enhancement motivation also 
interacted to predict gambling frequency. Specifically, 
for participants who were not motivated to gamble to 
enhance positive emotions, authenticity was not 
related to gambling frequency. For participants who 
were highly motivated to gamble to enhance positive 
emotions, authenticity was strongly positively 
associated with gambling frequency. Similar 
interaction effects were found for authenticity and 
enhancement motivation predicting biggest win and 
biggest loss. 
 
LIMITATIONS 

Participants may not be representative of all sports 
bettors or gamblers who play other types of games. 
 
CONCLUSIONS 

These results indicate that feeling authentic while gambling 

can have negative consequences for the gambler. 

Specifically, participants who felt authentic while betting 
on sports bet more often and placed larger bets (and 

consequently had larger wins and losses) than participants 
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who did not feel authentic while betting on sports. In 

addition, participants who had enhancement motives for 

betting (i.e., who bet on sports to enhance positive 

emotions) bet more frequently and experienced larger wins 

and losses. Feelings of authenticity and enhancement 

motivation also interacted to predict betting frequency and 

outcomes. Although feelings of authenticity are generally 

associated with positive outcomes, when one feels 

authentic while engaging in an addictive behaviour such as 

sports betting, these feelings could lead to the development 

and maintenance of a gambling problem. 
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